Publishing and Its Implications, 1688-2005

English 611 - MW 3:40-5:00pm Prof. Geoffrey Sauer
http://eserver.org/611/ gsauer@iastate.edu
office hours: by appt. 433 Ross Hall
office: (515) 294-3805 cell: (515) 441-1461

Purposes and Objectives

This course will review some of the changes to publishing from 1688 to the present,
considering the implications for writers (particularly rhetoricians and professional
communicators), to companies that publish information, and to reading audiences atw
large. The course will learn about, then examine in some detail, the social impact of key
innovations from that period:

» abolition of the Stationer’s Company and Absolutist censorship, 1688-95 (Britain)

» Queen Anne’s Law, 1711, inventing copyright laws to regulate printing (Britain)

» illicit smuggling and sales of Enlightenment monographs, 1749-89 (Switzerland)

» development of offset lithography and illustration, 1798- (Lorraine)

» the introduction of public schools and popular (mass) publishing, 1820-30

» the Fine Arts movement and market segmentation in monographs, 1860-75 (Britain)
» Mergenthaler’s Linotype and subsequent rapid mass publishing, 1887 (U.S.)

» the invention/popularization of ‘pulp’ paperbacks, 1900-20s

» the transition from letterpress to offset lithography and ‘cold type,” 1950s-70s

» page layout systems and the emergence of desktop publishing, 1980-95 (U.S.)

» modern paper processes, and increasingly-affordable specialty stocks, 1970-85

» the growth of non-print media (including audio, video, and software), 1940-present
» demand for changes in intellectual property laws (1962, 1976, 1988, 2000, 2004)
» electronic/online publishing technologies (1990-present), including the Web

» single-sourcing and content management systems for rapid multi-format publishing

Students will (at first) read early theorists, such as Eisenstein, Goody, Watt and McLuhan,
who assert that new technologies directly cause changes in culture and society. Over the
course of the term, we will move on to study theorists who study innovations within more
sophisticated cultural contexts (such as Postman and Lessig). Over the course of the term,
students will develop skills in discussing recent (and continuing) changes in the material
circumstances of publishing — particularly how it affects writers and audiences.

Course Plan

Our approach will be to develop an understanding of the preeminent schools of theory
that underlie contemporary American professional communication practice. One of the
goals this term will be to evaluate each model for its adequacy in describing the comm-
unication process. By reading, comparing, contrasting and synthesizing the approaches of
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various theorists, students will over the term develop a theoretical methodology which
will be elaborated in a final ‘contribution” paper intended to contribute to current debates.

Participation

You are expected to participate in class sessions and conferences as scheduled. Consider
this class as part of your professional life and keep in mind that you would not fail to
report to work without giving appropriate notice.

Bibliography

Required readings are available from the course website, in PDF form. Also, there will be
a few photocopied handouts, as occasioned by class discussions.

Student Responsibility

Your contribution is central to the course. You will be expected to read critically the
assigned readings, prepare brief written responses to particular assignments and to
participate intelligently and articulately in class discussions. Your grade for the course will
be based on the following areas: class participation, including in-class discussion, written
responses, peer presentations and a final research paper (see the ‘Grading’ section below).

Meeting Deadlines

Meeting deadlines is a professional responsibility. Therefore, all written assignments must
be submitted on the due date. You can receive an extension only if you meet two
conditions: 1) contact me before the date on which the assignment is due to explain why
you need an extension, and receive written (or e-mail) approval from me. Then 2) submit
the assignment within one week after the scheduled due date. Using these procedures,
you may submit one late assignment during the term without harming your grade.

Grading

Participation will be graded not only on the quantity of contributions to in-class discussion
but also to its quality: comments should attempt to build upon previous speakers’
comments or topics whenever possible.

The papers and exam will be graded on a scale from 0-4. The three major assignments: a
short paper, mid-term exam and final research paper, will be judged in one-tenth of a
point increments, as follows:

4 Top-notch, excellent, extraordinary accomplishment. Really strong conception
and execution. Minor tinkering at most needed to make this comparable to
professional-quality work.

3 Very strong work. Everything in order, well conceived and well executed. Minor
editing problems at most.

NOTE: The differences between a 3 and a 4 have to do with a combination of
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originality, excellence, thoroughness, and attention to detail in execution.
Although 4 grades may include comments on sentence level editing, doing this
type of editing would not be sufficient to raise a 3 to a 4.

2 Average, but missing some components. No glaring conceptual or execution
problems, but nothing particularly outstanding in either department. Topic or

problem may be somewhat limited, or execution may be less than optimal.

1 Acceptable, but below average work. Either conception, execution or both
definitely need to be improved.

0 Not of acceptable quality.

Any in-class quizzes, short response papers or supporting work for main assignments will
be graded on a \, Y+, and V- basis, which will equate to a 3, 4 and 2 respectively.
Your final grade for the course will be determined using the following breakdown:

Class Participation 25 %
First Paper 20 %
Short Presentations 20 %
Final Research Paper 35 %

100 %

Appointments, Conferences and Communication

| will be glad to meet you during scheduled office hours, before or after class, or by
appointment to discuss your work in the course and any questions and concerns you may
have in relation to it. I'm also available to answer questions via e-mail or phone. An e-
mail message is often the easiest way to be sure you reach me or that | will be in the office
when you drop by. You can get in touch with me in a number of ways:

come to office hours: Ross 433

send me e-mail: gsauer@iastate.edu

call me at my office: (515) 294-3085

leave a note in my English Department mailbox (Ross 206)
call me at my cell phone: (515) 441-1461

If you have an important question or problem during the evening, or on a weekend,
particularly when an assignment is due, | don’t mind your calling me on my cell phone as
long as you call between 9:00 a.m. and 10:00 p.m. and not during dinner (5:00 to 7:00).

Religious Observance

In accordance with university policy, | have worked to avoid having graded assignments
due on major religious holidays, but given the variety of such observances, it is often
impossible to avoid all conflicts. If you have a conflict between a religious holiday and an
assignment, please contact me in advance so that we can make appropriate arrangements.
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Accountability and Plagiarism

In your academic and professional career, you will often draw on work done by others.
You are expected to do so, but you are always required to give due credit to the person(s)
whose words, thoughts, ideas or phrases you are using. Presenting someone else’s work as
your own is never acceptable. Any assignment including non-documented material from
another source will receive a failing grade. A second instance will mean failure in the
course and may result in further disciplinary action.
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Readings

Altick, R.D. (1998). The English common reader: a social history of the mass reading public,
1800-1900.

Beebe, L. & Meyers, B. (1999). Digital workflow: Managing the process electronically. The
journal of electronic publishing.

Benjamin, W. (1969). Unpacking my library: a talk about book collecting. llluminations.

Bourdieu, P. (1987). Digtinction: A social critique of the judgment of taste.

Brouillette, S. (2002). Corporate publishing and canonization: Neuromancer and science-
fiction publishing in the 1970s and early 1980s. Book higtory.

Chagnon, B. (2001). Desktop publishing software. The journal of electronic publishing.

Darnton, R. (1979). Selections from The business of Enlightenment.

Darnton, R. (1985). The great cat massacre and other episodesin French cultural history.

Eisenstein, E. (1979). Selections from The printing press as an agent of change.

Eldred v. Ashcroft. (1998) Selections from the arguments for appeal.

Ferris, S.P. (2001). The effects of computers on traditional writing. The journal of electronic
publishing.

Finkelstein, D. & McCleery, A. eds. (2001). The book history reader.

Goody, J. & Watt, I. (1968). The consequences of literacy. Literacy in traditional societies.

Haugland, A. (2000). Book propaganda: Edward L. Bernays's 1930 campaign against Dollar
Books. Book history.

Jensen, M. (2001). Cost recovery and destiny: Developing the appropriateness matrix. The
journal of electronic publishing.

Kartchner, C. (2003) Content management systems: Getting from concept to reality.” The
journal of electronic publishing.

Lessig, L. (2002). Selections from The future of ideas: The fate of the commonsin a connected
world.

Levin, T.Y. (1990). For the record: Adorno on music in the age of its technological reproduci-
bility. October 55.

Levy, D.M. (2001). Srolling forward: Making sense of documentsin the digital age.

McLuhan, M. (1962). Selections from The Gutenberg galaxy: The making of typographic man.

Negroponte, N. (1995). Selections from Being digital.

Pipes, A. (2001). Selections from Production for graphic designers.

Postman, N. (1986). Informing ourselvesto death: Public discourse in the age of show
business,

Radway, J.A. (1992). Mail-order culture and its critics: The book-of-the-month club,
commodification and consumption, and the problem of cultural
authority. In L. Grossberg, C. Nelson, & P.A. Treichler, eds., Cultural
sudies.

Radway, J.A. (1997). A feeling for books: The Book-Of-The-Month Club, literary taste, and
middle-classdesire.

Smith, E.A. (1998). How the other half read: advertising, working-class readers, and pulp
magazines. In Book history.

Williams, R. (1988). Selections from The Mac is not a typewriter.
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Week |
Introduction: Publishing and Society
Introduction to the course—themes and topics.

The history of Euorpean publishing up until the British 17" century
and the rise of the bourgeoisie

Assigned Readings Selections from Locke, John. Secand Treatise on Government.
Straznicky, Marta (1997). Restoration Women Playwrights and
the Limits of Professionalism, in EIH 64:3.

Week Il
Materialism and Determinism Applied: Early Determinisms

Discussion of how the material circumstances of publishing might be
argued to determine the social interactions among and between
writers, publishers and audiences.

Discussion of how some scholarly writers have argued that the
material circumstances of publishing have determined culture.

Assigned Readings Selections from Pipes, Alan. Production for Graphic Desgners.
Selections from Eisenstein, Elizabeth. The Printing Press asan Agent
of Change, 1979. pp. 3-42.
Goody, Jack and lan Watt. ‘The Consequences of Literacy.” From
Literacy in Traditional Sccieties 1968.

Week I11
Late Materialism and Early Cultural Theories

Studies of how cultural norms and values have something to do with
the uses to which publishing technologies are put in specific locales.

Assigned Readings: Feather, John. Selections from A History of British Publishing.
Johns, Adrian. Selections from The Nature of the Book.

Week IV
The Search for Order

Discussion of how the nature of scientific relationships change in the
seventeenth and eighteenth centuries in part because of publishing
practices, and how this enables the Age of Reason, and
Enlightenment thought.

Assigned Readings:
McKitterick, David. Chapters 1 and 4 from Print, Manuscript and the
Seach for Order, 1450-1830.
DeMaria, Robert. bhnson@ Dictionary and the Language of Leaming.

Further Readings:
Anderson, Perry. Selections from Lineagesof the Absolutist State.



Week V
Enlightenment
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Discussion of how the nature of scientific relationships change in the
seventeenth and eighteenth centuries in part because of publishing
practices, and how this enables the Age of Reason, and
Enlightenment thought.

Assigned Readings: Johns, Adrian. Selections from The Nature of the Book.

Week VI

Publishing Practiced

Assigned Readings:

Week VII

McKitterick, David. Chapters 1 and 4 from Print, Manuscript and the
Seach for Order, 1450-1830.

DeMaria, Robert. bhnson@ Dictionary and the Language of Leaming.
Selections from Darnton, R. (1985). The great cat massacre and other
episodesin French cultural history.

Discussion of how the new divisions between bourgeois publishers
and the printers who worked for them. Discussion of apprenticeship
during and after feudalism is disbanded.

Ferdinand, C.Y. ‘The Economics of the Eighteenth-Century Provincial
Book Trade: The Case of Ward and Chandler.’

Selections from Klancher, John. The Making of English Reading
Audiences 1790-1832.

Immanuel Kant. Was st AufkiSung? (1784)

Foucault, Michel. ‘What is Enlightenment?’ (1984)

Eighteenth Century Britain, France, Prussia: Enlightenment?

Assigned Readings:

First Paper Due.
Discussion of how some scholarly writers have argued about the
ethics of public spheres within the published sphere.

Radway, Janice. ‘Mail-Order Culture and Its Critics: The Book-of-the-
Month Club, Commodification and Consumption, and the Problem of
Cultural Authority.’

Benjamin, Walter. ‘Unpacking My Library: A Talk About Book
Collecting.” From llluminations.

Richmond, Velma Bourgeois: ‘Edward Burne-Jones's Chaucer
Portraits in the Kelmscott Chaucer’

Outka, Elizabeth: ‘Crossing the Great Divide: Selfridges, Modernity,
and the Commodified Authentic.’
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Week VIII
Publishing as Commodity

Popular publishing as an example of cultural issues problematic from
the determinism perspective.

Assigned Readings: Smith , Erin A. ‘How the Other Half Read: Advertising, Working-
Class Readers, and Pulp Magazines.” In Book History.
http://muse.jhu.edu/journals/book_history/v003/3.1smith.html
Haugland, Ann. ‘Book Propaganda: Edward L. Bernays's 1930
Campaign Against Dollar Books.” In Book History.
http://muse.jhu.edu/journals/book_history/v003/3.1Thaugland.html
Levin, Thomas Y. ‘For the Record: Adorno on Music in the Age of Its
Technological Reproducibility.’

Week IX
Intellectual Properties

The significance of intellectual property upon late-20™ century
publishing processes and structures.

Assigned Readings:
Brouillette, Sarah. ‘Corporate Publishing and Canonization:
Neuromancer and Science-Fiction Publishing in the 1970s and Early
1980s.” In Book History,
http://muse.jhu.edu/journals/book_history/v005/5.1brouillette.html
Postman, Neil. ‘Informing Ourselves to Death.’
Lessig, Lawrence. Selections from The Future of Ideas
Eldred v. Ashcroft. Selections from the Arguments for Appeal.

Week X
Presentations

Mid-term presentations about topics selected by the students.

Week XI
Desktop Publishing: The 1980s

Publication Design, continued. The Desktop Publishing Revolution.

Assigned Readings: Romano, Carlin. ‘The Grisly Truth About Bare Facts.’
Williams, Robin. Selections from The Mac Is Not A Typewriter.
Chagnon, Bevi. ‘Desktop Publishing Software.” In The Jurnal of
Ekectronic Publishing.
http://www.press.umich.edu/jep/08-01/chagnon.html

Further Readings: Jensen, Michael. ‘Cost Recovery and Destiny: Developing the
Appropriateness Matrix.” In The Jurnal of Electronic Publishing.
http://www.press.umich.edu/jep/04-01/jensen.html



